BDO Al RISK SURVEY

Technology,
Media & Telecom

As Technology, Media & Telecom (TMT) companies accelerate Al driven products, platforms, and content
experiences, Privacy Week 2026 reveals a widening trust gap fuelled by limited visibility into where Al
operates and the data it processes.

This infographic highlights key findings from research commissioned by BDO, pinpointing the biggest blind
spots and the strongest opportunities for building trusted, transparent, and resilient digital experiences across
the

TMT sector.
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Source: Key findings from research commissioned by BDO, including: 415 respondents globally, of which 54 were in TMT. Job titles in TMT include CEO/MD (22%) CFO (9%), Head of Legal (13%), CTO
(19%) and other senior roles. Company revenue was at least $50M, and 22% of TMT sector respondents were at companies with revenues more than $5B.

HAVE QUESTIONS OR WANT TO LEARN MORE? CONTACT US!

‘BDO’, ‘we’, ‘us’, and ‘our’ refer to one or more of BDO International Limited, its network of independent member firms (‘the BDO network’), and their related entities.
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